Tura Site Map

Home

Home

+ Main Graphic / Branding
+ Global Navigation
+ Reserve a Frame

+ Social Media

+LogIn
+Search
About Us : :
Brands Find Your Fit Where to Buy
About Us + Interactive Timeline
Brands Fit + Face Shape Store Locator | . pynamic Map
+Tura + Hair Color + Ability to find by:
+ Kate Young for Tura + Eye Color -brand
+LAM.B. + Frame Shape - zip code
+ gx by Gwen Stefani + Special Fit
\i + Ted Baker (each category above
b ¢ + Titanflex displays different values
i . Business + Sales Consultants + Child Mind Institute Member o
Design + Design Process Media +News r Philanthropy Eschenbach + Brendel and each va{ue links to
+ Quality + Press Releases Partner + Customer Service +GBGB + Lulu Guinness relevant options in a
+ Quality Guarantee +Video + Distribution +F.LT Competition + Geoffrey Beene product listing view)
+ Calendar + General Sales Programs + Humphrey's
+ Kids Warranty Program +o0io
. + Terminolo;
Education &
+ Features
+ Benefits
Workshops + Workshop Listing
+ Ability to Schedule

* This structure consolidates all company-related information including Product Design and Media under the About Us primary navigation.
* The objective of this organization is to keep the home page clean and well-structured.
* This organization is similar to primary competitor’s site structures, which allows for a familiar experience to users in this space.

* A bold / graphic navigation panel will clearly display all categories and subcategories organized within each navigation section.

* please refer to brand flow chart for detailed content inventory of each section.



Tura Site Map

Brand Story

Brand Story

Media

Media

Brand Home
+ Main Graphic / Branding
Home
Campaign Catalog
Campaign + Current Campaign Catalog
+ History + Prior Campaigns by Year

+ Brand Today
+ Signature Details

+ Video
+ Press Releases
+ Press Clippings

+ Featured Products

Optical Sun Kids
Optical + Optical list view Sun + Sun list view Kids + Kids list view
Product Detail
Product
Detail * Images
+ Product Details

+ All options available by item*
+ Where to buy

+ Reserve

+ Save for Later

+ Share

* refer to brand flow chart of details

* This structure should be applied to all brands for a uniform experience, similar to viewing a catalog (note: Marchon'’s site illustrates this well)

* Where options are not available (for example some brands do not offer Kids) the object is omitted.

* In instances where brands have additional information, those areas can be additional links to content or open a new tab to the brand site.

* please refer to brand flow chart for detailed content inventory of each section.



Tura Site Map My Tura

My Tura Dashboard

Content
+ Personalized Greeting
Dashboard + Brand Purchasing Infographic
+ Reminders / Alerts
+ Order Summary
+ Recommendations
+ Favorites Summary
+ Resources
+ Navigation
Brands Quick Picks Favorites Order Status Statements Address Book Shopping Cart
Navigational Launch
Brands Pointgsz Content Content Content Content Content Content
+Tura Quick Picks + Model Favorites + Model Order Status | * Currentorders Statements + Total Balance Address Book |  + Existing Addresses Cart * Cart Summary
+ Color + Order Tracking + Add New + Edit/ Delete
+ Kate Young for Tura + Color ) . + Statement Balance
T LAMSB. + size + Size + Order History + Statement History + Verification Process + Checkout
. + Add / Remove + Search Orders + Continue Shopping
+ gx by Gwen Stefani + Add / Remove
+ Ted Baker
+ Titanflex
+ Brendel
+ Lulu Guinness
+ Geoffrey Beene
+Humphrey's Checkout
+ oio
Content
Checkout + Shipping info
+ Billing Info
+ Confirm / Submit
Optical Sun Kids
Content Content Content - .
Optical + Optical list view Sun + Sun list view Kids + Kids list view Order Confirmation
Content
+ Thank you

Confirmation
+ Back to Dashboard

+ Back to Tura.com

Product Detail

Content
Product + Images
Detail + Product Details

+ All options available by item*
+ BO Ship Date

+ Price

+ Low Inventory Indication

+ Quantity Entry and Editing

+ Subtotal

+Add to Cart

+ Remove from Cart

+ Save for Later

+ Total (incl. discount)

+ Continue Shopping

+ Checkout

* refer to brand flow chart of details

* please refer to brand flow chart for detailed content inventory of each section.



